
 

-  - 
 

21 

3) Overseas Sales 
(April 1, 2006 to September 30, 2006) 

(Millions of yen unless otherwise stated)  
 North America Europe Other Areas Total 

I. Overseas sales 46,568 49,474 12,061 108,104 

II. Consolidated sales   126,022 

III. Ratio of overseas sales (%) 37.0 39.3 9.6 85.8 

 
(April 1, 2007 to September 30, 2007) 

(Millions of yen unless otherwise stated)  
 North America Europe Asia Other Areas Total 

I. Overseas sales 47,771 51,184 13,912 1,428 114,296 

II. Consolidated sales  130,867 

III. Ratio of overseas sales (%) 36.5 39.1 10.6 1.1 87.3 

 
(April 1, 2006 to March 31, 2007) 

(Millions of yen unless otherwise stated)  
 North America Europe Other Areas Total 

I. Overseas sales 98,249 103,574 26,555 228,379 

II. Consolidated sales   265,054 

III. Ratio of overseas sales (%) 37.1 39.1 10.0 86.2 

Notes: 
1. Differentiation between countries and regions is based on geographic proximity. 
2. Major countries and regions are: 

1) North America: The United States of America and Canada 
2) Europe: Germany, France, the United Kingdom, Italy, Spain and Sweden 
3) Asia: China and Thailand 
4) Other Areas: Australia 

3. Overseas sales refer to sales by Alpine and its consolidated subsidiaries in countries or regions outside Japan. 
4. Changes in overseas sales categories 
 Consolidated accounts for the first half of the fiscal year ended March 31, 2007, as well as for the entire year, included “Asia” within “Other 

Areas.” However, from the six months under review, Asia was designated as a separate category within overseas sales, as this region now 
accounts for more than 10% of overseas sales. Consolidated overseas sales for the first half of the fiscal year ended March 31, 2007, and the 
full fiscal year ended March 31, 2007, restated to show Asia as a separate region, were as follows. 
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(April 1, 2006 to September 30, 2007) 
(Millions of yen unless otherwise stated)  

 North America Europe Asia Other Areas Total 

I. Overseas sales 46,568 49,474 10,809 1,251 108,104 

II. Consolidated sales  126,022 

III. Ratio of overseas sales (%) 37.0 39.3 8.6 1.0 85.8 

 

(April 1, 2006 to March 31, 2007) 
(Millions of yen unless otherwise stated)  

 North America Europe Asia Other Areas Total 

I. Overseas sales 98,249 103,574 23,703 2,852 228,379 

II. Consolidated sales  265,054 

III. Ratio of overseas sales (%) 37.1 39.1 8.9 1.1 86.2 
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5. Production, Orders and Sales 

(1) Production  

Production for the six-month period ended September 30, 2007, stated in line with the revised product classification, 

was as follows: 

(Millions of yen, %) 
 

Six Months 
Ended 

September 30, 
2006 

Six Months 
Ended 

September 30, 
2007 

Change (%) 

Fiscal Year 
Ended 

March 31, 
2007 

Audio Products 56,083 59,600 6.3 113,777 
Information and Communication 

Equipment 55,081 56,007 1.7 109,028 

Total 111,164 115,607 4.0 222,805 
 
Notes: 
1. Stated amounts are calculated based on sales prices. 
2. Consumption tax is not included in stated amounts.  

 

(2) Orders 

Orders for the six-month period ended September 30, 2007, stated in line with the revised product classification, 

were as follows: 

 
(i) Orders received 

(Millions of yen, %) 
 

Six Months 
Ended 

September 30, 
2006 

Six Months 
Ended 

September 30, 
2007 

Change (%) 

Fiscal Year 
Ended 

March 31, 
2007 

Audio Products 60,445 60,789 0.6 129,336 
Information and Communication 

Equipment 59,903 67,750 13.1 133,308 

Total 120,349 128,540 6.8 262,644 
 

(ii) Orders backlog 
(Millions of yen, %) 

 
Six Months 

Ended 
September 30, 

2006 

Six Months 
Ended 

September 30, 
2007 

Change (%) 

Fiscal Year 
Ended 

March 31, 
2007 

Audio Products 13,508 13,590 0.6 15,968 
Information and Communication 

Equipment 14,539 15,392 5.9 15,342 

Total 28,048 28,983 3.3 31,311 

 



 

-  - 
 

24 

(3) Sales 

Sales for the six-month period ended September 30, 2007, stated in line with the revised product classification, 

were as follows: 
(Millions of yen, %) 

 
Six Months 

Ended 
September 30, 

2006 

Six Months 
Ended 

September 30, 
2007 

Change (%) 

Fiscal Year 
Ended 

March 31, 
2007 

Audio Products 62,906 63,167 0.4 129,337 
Information and Communication 

Equipment 63,116 67,700 7.3 135,717 

Total 126,022 130,867 3.8 265,054 
 
 

 


